














Our ESG Roadmap Forward
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Looking ahead, AHHK will advance our mission through targeted initiatives strengthening families,
empowering children, supporting seniors, enhancing corporate wellness, and advancing environmental
stewardship. These strategic commitments build on 2025 successes to deliver sustainable impact
across our communities and environment while pursuing holistic health innovation.
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Devoted to greater community impact
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Looking ahead, AHHK will advance our mission through targeted initiatives strengthening families, empowering
children, supporting seniors, enhancing corporate wellness, and advancing environmental stewardship. These
strategic commitments build on 2025 successes to deliver sustainable impact across communities while pursuing
holistic health innovation and net-zero ambitions.
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Strengthening family foundations
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To support vulnerable demographics, we prioritise family well-being as the foundation for multi-generational
impact. Building on CHAMP's successful pilot, we will expand to new districts, aiming for district-wide coverage
within years. We target raising HKS6M for Community Health Aid to bolster orthopaedic, heart, eye and children's
medical funds, supporting up to 520 beneficiaries.
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Empowering children for tomorrow
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We are committed to nurturing the next generation of healthcare talent to serve our community. We aim to
provide scholarships and hiring priority to eligible enrolled nurse (EN) students, ensuring a sustainable pipeline
of dedicated professionals equipped to meet future healthcare needs.
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Supporting our seniors
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As Hong Kong ages, we shall continue to dedicate more outreach to often marginalised seniors. Partnering with
NGOs, churches and community centres, we aim to deliver 5% more dietitian-hosted health talks and screenings,
while engaging 5% more new partners to further promote active ageing and enhance seniors' well-being across
our community.
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Partnering corporates to enlarge the wellness ecosystem
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To enhance corporate client wellness, we strategically expand Ahealth@Work with CEO Total Wellness, financial
fitness, health analytics and vaccination services. Partnering with businesses, we aim to deliver 5% more health
talks/ORHS from 2025 while engaging 15+ new companies and 3+ CHAMP sponsors to position Hong Kong as Asia's
preventive wellness leader.
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Advancing environmental sustainability stewardship
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We are committed to reducing energy and water consumption while increasing green-certified products, services
and equipment purchases. All general appliances will prioritise energy-efficient labels (targeting 90% compliance),
and medical equipment selection will favour RoHS Grade 1 environmental standards. Recycling of cardboard,
plastic, metal, paper, clinical waste and edible food will continue to improve.
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